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WORLD CLOWN ASSOCIATION 
WCA Membership Effective For 1 Year from Date Processed by Business Office 

Print form, check the appropriate box(s), then Fax, Email, or Mail form along with payment to the WCA Business Office. 
Membership, and insurance is rurt. auto-renewable. A new form must be submitted every year. 

ITEMS WITH * MUST BE FILLED IN OR FORM WILL NOT BE ACCEPTED 

*Name (Legal): Performance Name �------------------� 

*State/Provi nee

PLEASE PRINT LEGIBLY 

ONLY 1 PERSON PER FORM 

*Address:

*City:
*Country:

�------� 
*Zipcode: �--------� 

Phone: 

Type of Performance: 

Email: I I Alley Affiliation (if any)[ �--------------� 
To receive an Electronic Ballot for Annu al Voting 

Please include email add ress I Referred By:I 

WCA/f.:

Date of Birth 

I 

I 
Membership 

□Regular Membership (Age 16- 59) $40 
□Junior Joey Membership (Age 5 - 15) $20
Olife Membership $500 

D Senior Membership (Age 60+) 

□Electronic Membership*

□ senior Life Membership (Age 60+)

$30 
$20 

$300 

*Electronic Memberships
will not receive Printed
Clowning Around Magazine
but can access it on line.
You MUST provide valid
email address 

LIABILITY INSURANCE (Optional - US Members Only) 
D You must check box, sign this form and fill in Type of performance to obtain insurance.

Cost: $155/year. Effective for 1 Year from processed date.
Ya11 must be a member at the Wqrld Clown Association and bave a l/S mailino Address to purchase the jnsyrance 

Coverage: This is a Comprehensive General Liability Policy provided by an A-rated insurance company with coverage of $1,000,000 per occurrence/ 
$2,000,000 aggregate per event. Deductible: None The price includes Premium, Brokerage fee and Association handling fee. 

Policy Exclusions: This program is designed for Clowns and Magicians. The following types of performances are NOT ACCEPTABLE.
1. Hypnosis

4. Musicians and Disc Jockeys, except clowns/magicians who
2. Hot Air Balloon Events, Circuses (product ion), overnight camping Tractor pulls, engage in these activities as part of their actRodeo and roping events, motorized events, Mechanical amusement devices,

inflatables, rock climb.Bounce Houses, laser tag, sky diving, competition racing. 5. Throwing objects Uuggling is acceptable)

3. Pyrotechnics, Explosives, Fireworks or similar materials except 6. Production Management or Promotions Management for hire
"concussion effects, "flashpots", and "smokepots"
(Flash boxes covered up to $5,000)

ABUSE LIABILITY INSURANCE (Optional - US Members Only) 
Coverage is only available at time of purchase of primary liability insurance. It may not be added on later nor be purchased separately. This covers 
liability for actual, alleged, or threatened abuse, molestation, or exploitation civil liability. This coverage excludes cost fines or penalties arising out out 
criminal investigation, or prosecution. For further explanation see official binder online at worldclown.com. If this coverage is selected the po/icv will
not be processed until a Nationwide background check is submitted to the business office. You may only select one. 
The premium is in addition to the $155 liability premium 

D $100,000 per Occurrence/ $500,000 per Event $220 D $1,000,000 per Occurrence and per Event $375

Signature: (MANDATORY)

Payment: □ CHECK - CHECK# ._I _ _____. Check/Money Order must be from US or Canadian Bank 0 PAID ONLINE 

IF PAID ONLINE PLEASE DO NOT PROVICE CARD# 

CREDIT CARD NUMBER: 

Please send form along with your payment to 
World Clown Association, Inc FAX: (866) 686-7716 

EXPIRATION DATE: 
(Month/Year) 

6164 Scherr Road EMAIL: manager@worldclown.net 
Berrien Springs, Ml 49103 PHONE: (800) 336-7922 

THIS FORM VALID FOR USE THROUGH MAY 1 ST 2021 
WEBSITE: www.worldclown.com 

04012020 am 

MEMBERSHIP CURRENT - $0

CREDIT CARD

SECURITY
CODE
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PLEASE FAX THE ADDITIONAL INSURED CERTIFICATE TO:

Date of Event: ______________

Certificate Holder of Additionally Insured (If Different)

  (Required)_____________________________________________________ 

Please mail, fax, or email this complete form to: 
World Clown Association, Inc  
6164 Scherr Road
Berrien Springs, MI 49103

FAX:    (866) 686-7716 (US Only)   (or)     (765) 807-8649 
Phone 800-336-7922 
Email: manager@worldclown.net 

The insurance company  requires  your signature prior to issuing the additional insured  certificate. 

REVISED 03/16 AAM 

ADDITIONAL INSURANCE REQUEST 

An  additional insured is a client who requests being added to your policy – not family members, your  employees, etc. 
Some common examples of clients requiring Additional Insured Certificates are malls, festivals,  fairs, hotels and  
parks.

Please add the following as an additional insured to my certificate. Print carefully and legibly;  errors will slow  the 
process down.

Name(s) of Additionally insured:

Performer’s signature

ADDRESS OF ADDITIONALLY INSURED

ZIP CODESTATECITY

FAX#

ATTENTION:

PERFORMERS LEGAL NAME: WCA#

ADDRESS:

CITY: STATE: ZIP CODE:

TELEPHONE:

Just a reminder there is no longer a cost for Additional Insured requests

Please mail the additional certificate to the above address 
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CLOWNING AROUND articles are protected by U.S. 
copyright and international treaties and may not be 
copied without the express permission of World Clown 
Association, which reserves all rights. Re-use of any of 
CLOWNING AROUND editorial content and graphics 
online, in print or any other medium for any purpose 
without express written consent is strictly prohibited. 
For further information on copyright and use policies, 
contact World Clown Association, Business Manager’s 
Off ice, 6164 Scherr Road, Berrien Springs, MI 49103

Editorial Policy
clowning around is published for the 
education and enjoyment of its readers. Edito-
rial Policy is to avoid any negative statements or 
personal attacks against any person or organiza-
tion. The Editor is the sole judge in these regards 
in editorials or advertising. The Editor may hold 
any article for publication at a later date and the 
Editor may reject any article for publication for 
any reason. By submitting articles and photos 
to clowning around you are assigning 
First International rights, and First Electronic 
rights to the World Clown Association for those 
items, and have authority to do so. Articles in 
clowning around may appear online.
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MARCH  
RAMBLINGS
Hello everyone, I would like you all to welcome your new 

President Robin Bryan. I think we all are looking forward 
to hearing her exciting plans and ways to move the World 

Clown Association forward. 

Well, it’s been a ‘different’ start to the 2021 season across our wonder-
ful world, due to Covid#19. Some countries have reopened and are al-
most back to normal, others are still locked down - but wherever you 
are, with whatever is happening, your red nose still calls you to spread 
smiles, love and happiness.  

Your WCA board has been working hard behind the scenes as usual, to 
gather lecturers, performers and vendors for the March convention. 
We planned with the knowledge that meeting in Northbrook, Illinois 
would be difficult. But with online technology, ZOOM, Facebook and 
practice, our fun and education can continue online. 

Covid#19 has badly affected our membership numbers, due to clowns 
being out of work. This in turns severely hurts the WCAs finances and 
I would like to say again; THANK YOU to everyone who kindly made a 
donation, but we still had to make some horrible choices and cuts to 
our budgets. Our convention will once again become virtual, utilizing 
social media and online technologies. We debated long and hard - and 
for the foreseeable future, we have moved the Clowning Around Maga-
zine to online viewing. We will print the issue following the convention 
as this is always a bumper edition with photos and reports from all 
those who attended and took part in competitions and such. 

Can I encourage you, your family and your friends to join, rejoin and 
stay members of the World Clown Association? Without our members, 
we won’t have the wonderful club we all have shared for so many years. 
Please visit our website www.worldclown.com or Facebook for the lat-
est information. 

Thank you everyone for supporting me over the past two years as Pres-
ident and also for all that you do to bring smiles to each other and 
spread the love of clowns to others.  Keep smiling and laughing,

Your friend always.  
Andrew Davis - WCA President 2019-2021  g
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— Norman the Clown - WCA Marketing Director

Norman the Clown has been a member of WCA since 
the mid 1970’s and loves blueberry pie. Learn more 
by Google Searching: Norman the Clown.

SELLING YOUR SERVICES - 
MARKETING IN ODD TIMES

Businesses need to reach out to poten-
tial customers and that includes us per-
formers! 

The Marketing Department for Henry Ford once was 
asked what part of your marketing is the most effec-
tive… Ford said, “half of my marketing is effective… 
the problem is - I just don’t know which half works.” 
So the company ran ads and reached out to poten-
tial clients. It is important for us to also market and 
reach out to potential customers in many ways and 
at all times. You need to throw a lot of fishing lines 
into the water and hope one fish bites. You just need 
to connect and reach out in a variety of ways. 

Here are three valuable marketing tips for you to 
consider helping rebuild and boost your business 
once we are floating again. PLUS a Bonus Tip!

#1 - You are Marketing for the Future. 
Someone may need you for a show in the future. If 
you send a letter, brochure, e mail and biz card to-
day you are promoting for the future. They might be 
planning now for next October so connect to stay 
first on their mind. If you are marketing by reaching 
out now - you will be on their radar. Many future cli-
ents will find your website as they search around for 
possible entertainment for future events. So keep 
up your website by adding content to it and show 

you are an active business. Even if you show photos 
of you doing a program last year it shows you are out 
doing it and have a quality show. So be ready. keep 
your website, FB etc up to date and that will draw 
more attention and credibility.

#2 – You are Marketing for Today. 
Last minute shows can come in at any time. I got 
a call at the end of November for a possible Zoom 
type Facebook show in December just two weeks 
away. It was a Special Olympics event celebrating 20 
years! Cool. I set up the back drop and put together 
a show that included tricks about sports and some 
encouragement about not giving up and trying hard 
and do your best, etc. It was material from my Scout 
or school motivational shows. It was fun and easy 
and they were thrilled. Maybe someone will see this 
video and need me in the summer for their event. 

#3 – Stay Optimistic. 
There will be parades again, as well as nursing 
home visits and company picnics, festivals and 
fairs. So now is the time to build and grow. Call ev-
ery past client and just check in. Ask them how they 
are doing? Sincerely ask the activity director how 
are the folks doing at the nursing home, at daycare 
ask – how are you managing at your center? Don’t 
sell anything, just be curious and wish them well. 
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people who are willing to spend time 
with young clowns. A young clown is 

anyone new to clowning. The truth is experienced 
clowns can also benefit from having a mentor, but 
that is not what I am talking about today. Today, I 
am asking you to mentor a young clown wherever 
you are. People who are willing to come alongside 
those young people and share time and attention 
with them. We had to cancel the Jr. Joey program 
this year. I can’t go to where the kids are to share 
clowning with them at this time. But if your kids 
or grandkids are interested in clowning and you 
are fortunate enough to be able to spend time with 
them, do so. You may think that you do not have 
a lot to offer new clowns or that you do not know 
enough. The truth is some of the best mentors and 
teachers I have had were not the people who could 
give me answers to the questions I had. The people 
who took the time to really listen to me and were 
willing to help ask the right questions were the ones 
who helped me far more than the people who just 
gave me answers. If you have the ability to sincerely 
listen and are willing to ask thoughtful questions, all 
the while genuinely caring about the young clown, 
then you can be a really good mentor. 

A friend of mine recently passed away, actually Lar-
ry Tucker was so much more than a friend, he was a 
mentor to both my children and myself but he was 
even more than that. We considered Larry family. 
In my mind, I rank Larry as one of the best mentors 
I ever had. Yes, Larry was a clown and, yes, he did 
help my whole family be better clowns, but Larry 

— Greg “Cactus Patch”  
Chalmers 
WCA Jr. Joey Director

Send a flier, send an e mail. Call or 
send e mails to 10 past clients. Don’t 
bombard them… just remind them 
that you love to bring smiles to their 
guests.

BONUS!!!! #4 – Set up a Camera and 
Video
Video ONE really good trick or clown 
stunt from your show. Smile! Enter-
tain! Make it last under 2 minutes. No 
promo, no sales pitch, just a simple 
fun trick, silly bit or clown stunt that 
gives them a smile. Send it to all your 
past clients in an e mail with link to 
video on You tube. Invite them to 
share it… Have your website come 
up on screen at the end. No hard 
sell, just some simple fun that can be 
shared with others and their friends. 

Purpose: 
To stay connected, remind them of 
how fun you are, and spread a smile. 
They might forward to all their nurs-
ing home residents and their fami-
lies. This may lead to more work or 
programs when things start hopping 
in a few months. 

Remember!!! People are anxious 
to get out, have fun and do things. 
Fairs, festivals, nursing home resi-
dents etc. want to have fun. It will be 
soon enough time to get out and get 
together for events and fun! Be the 
first on their minds by simply shar-
ing some laughs without a pitch. d
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rarely shared clowning advice. It wasn’t his way. 
Larry taught by example. He was the clown char-
acter he portrayed. His performances were a work 
of art because he knew his clown character so well. 
Larry was great with kids, probably because he was 
a great big kid at heart. When I imagine Santa Claus, 
I imagine he is a lot like Larry was.

For 7 years, Janet and Larry Tucker and my wife and 
I co-chaired the kids’ program at the Fellowship 
of Christian Magician’s convention. Janet and I did 
most of the teaching, my wife was the organization-
al wiz and techmaster, and we had several great vol-
unteers that helped us out over the years -- but Larry 
was the heart of the group. He never said much but 
he was always there for us helping in his quiet way. 
Larry would find a quiet seat out of the way and 
watch the classes. If someone became a little too ex-
cited or was having attention issues, they would get 
a seat next to Larry. Sometimes Larry would have 
a quiet conversation with the child, and sometimes 
they would both just sit quietly. In either case, the 
child usually calmed down. When I look back at it, I 
would say Larry had magic powers, but the truth is 
it was just Larry being Larry.

Larry always had this twinkle in his eye, a twinkle 
that kids responded to and understood. Larry’s qui-
et way when working with kids and that twinkle in 
his eye, that spirit he had, that was what I always 
wanted to learn from Larry. It was the spirit of a 
gentle clown. Because of that spirit Larry inspired 
my kids’ clowning as much as anyone has, and for 
that I will be forever grateful.

You do not have to be like Larry to be a good men-
tor, maybe you are more boisterous than Larry was. 
That does not matter, you just have to be willing to 
be there for the kids. And listen. That was one thing 
he always did with the kids, he listened to them. 
Please consider being a mentor to a young clown 
in your area. If you already are mentoring a young 
clown or have mentored young clowns in the past, 
thank you.

Thank you, Larry, for helping mentor and teach so 
many kids over the years. What you did, even when 
just sitting in that chair in the back of the room, was 
a gift to so many.

This is for you:

Larry always found a chair

There is an empty chair at the kitchen table

There is an empty seat in the living room

We look for you there,

But all the places you once filled with love,

Are now empty, filled only with memories

The empty place will remain forever empty

The places here reserved for you, now sit empty

Because the chair in Heaven, reserved for You,

No Longer is.

We love you Larry.
Greg “Cactus Patch” Chalmers and Family

“YOU DO NOT HAVE TO BE LIKE LARRY…  
THAT DOES NOT MATTER, YOU JUST HAVE TO BE  
WILLING TO BE THERE FOR THE KIDS. AND LISTEN.”
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teristics of whiteface, auguste and hobo/tramp. But, 
another grouping (for competitions) has become its 
own category: the “Character Clown.”

While each clown has his own individual charac-
ter, this category specifi cally includes clowns that 
are portraying exaggerated versions of people with 
well-known jobs or personalities. Examples may in-
clude: a fi reman, a keystone cop, a washer woman, 
a cowboy, or Charlie Chaplin. The character clown 
displays an exaggerated stereotypical type of well-
known character. A chef with giant chef’s hat and 
apron, Little Red Riding Hood, or a 1940’s baseball 
player all fi t into the character clown category. In 
this genre, it does not matter what style of clown 
make-up is used as long as it helps portray the char-
acter. The portrayal of the baseball player could 
have make-up that’s whiteface, auguste, or even 
hobo. The character is portrayed far more by the 
wardrobe, movement and props than it is from the 
make-up type.

“No two clowns look exactly alike.”2 And the charac-
ter clown category focuses not so much on clowns 
fi tting into the standard divisions of whiteface, au-
guste and hobo, but more on the imitation of a rec-
ognized personality and/or job. “In make up com-
petition, there is oft en a category for those whose 
costume depicts a specifi c occupation, hobby, or 
easily identifi able individual.”3

One of the fulfi lling aspects of clowning is 
creating one’s own unique personal char-
acter. There are no two clowns exactly 

alike because each clown has a diff erent thought 
process. The clown’s motivation, priorities and per-
sonality traits all blend together to make each clown 
unique. Then from that personality and thought 
process, choices are made. A clown chooses what 
clothes to wear. As Jeff  McMullen teaches, “…clown 
clothing is not a costume. A costume is what some-
one wears at Halloween to become a character they 
are not. A clown wears wardrobe, clothing himself 
in a way that portrays the personality of that clown.” 
(my paraphrase) The clown chooses individual fa-
cial design to help convey expressions and emo-
tions. No two clown faces are alike, for each clown 
is honor-bound not to copy another’s makeup.1

Comedy styles are adopted and adapted and audi-
ence interaction grows based on the individual 
character.

Various styles of clowns and facial design and ward-
robe have existed through the years. At one point, 
the RBBB shared 17 diff erent types of clowns. In the 
1960’s, the Clowns of America International organi-
zation began having clown make-up competitions. 
In order to facilitate competitions, they began to 
group clowns into specifi c categories for judging. 
It was not diffi  cult to implement the visual charac-

— Randy Christensen, 
WCA Awards Director

CHARACTER CLOWN 
CATEGORY
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Some clowns consider the hobo/tramp category to 
be included in the character clown category. This 
imitation of the real-life hobos that rode the rails 
during the great depression grew so popular and 
recognized, it has become its own competition cat-
egory at this time at the World Clown Association 
convention.

Here are numerous examples of various character 
clowns:
Mick Spudic as a bullfighter.

Bill Gillespie as Elvis.

Irene Spudic as the Old Woman Who Lived  
In A Shoe. 

Bill Gillespie as a hibachi chef. 

Mick & Irene Spudic as painters.

Randy Christensen as baseball player.

Greg & Karen DeSanto as washer women.

“Flo” as performed by Linda Hulet.

Jaime Zayas as the Matador.

Aurora Krause and Diana Mccurtain Talbert  
as Juan and Julio.

 g

1 Culhane, John, SCHOOL FOR CLOWNS, The New York Times,  
December 30, 1973

2 Durant, John and Alice PICTORIAL HISTORY OF THE AMERICAN  
CIRCUS A.S.Barnes and Company, Inc. New York 1957 page 236

3 https://trixtan.com/types-of-clowns/
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Just wondering if I’m the only one who 
had full intentions to learn something 
new in my clowning during this pandem-

ic season? God knows we have had a ton of time 
to learn a new skill. Who wouldn’t want to learn 
how to make a 3 balloon horse like Kornpop. Who 
wouldn’t want to learn to play the Uke and make up 
fun songs like Mr. Rainbow. Who wouldn’t want to 
face paint like Marcela Murad of Silly Farms. Oh, 
how about the juggling skills and fun banter of Lee 
Andrews or the stage presence of Iman Lizarazu?

Of course we strive to get better and better, at least 
I would hope you would, but sometimes we miss 
the mark and we tend to put ourselves in different 
categories. It’s only natural to compare and con-
trast each other. I’ve been clowning around for 
the better part of 30 years and I STILL can’t juggle 
very well, and the only good face painting I do is 
when my wife asks me to paint the kitchen ceil-
ing in our house. My Uke skills are only at 3 cords, 
and my ballooning skills are limited to dogs and  
teddy bears.

I had full intentions on getting better during this 
time frame. I watched some excellent videos on 
how to juggle by Jeff Mc Mullen. I’ve watched 
some super fun shows by CLarol the clown and 
Kelly Ballagh to observe stage presence even on 
the small screen. All excellent examples of great 

clowning skills. With the lack of the conventions 
available and limited funds because most of us 
aren’t working during this time, this was my best 
option. World Clown Association is a great re-
source of information on how to get better at what 
you do. The yearly WCA convention is much more 
than a social gathering of friends, but a wealth of 
ideas and information for your clowning journey. 
Did I mention I missed not having the conventions 
and other workshops last year??

During my morning Bible study, I came across 1 
Corinthians 12:4, (Now there are diversities of gifts, 
but the same Spirit.) the verse got me really think-
ing. Maybe I will never be the best juggler, balloon 
artist, face painter or musician. Does that mean 
I never will? ...of course not. Does that mean I’m 
not a vital part of the Clown World? ...of course 
not. 1 Corinthians 12:12-27 goes on to show ex-
amples of this metaphor of the body having many 
different parts but having the same purpose. This 
applies to all faiths. Verse 18 goes on to say “but 
in fact God has placed the parts in the body, every 
one of them, just as he wanted them to be.”

We all have a part of this much needed art we 
call clowning. Should we aspire to be like one of 
the more well- known clowns? Should we try to 
learn as much as we can to improve our skills? Of 
course, but don’t beat yourself up if you don’t get 

— Bill Schober,  
aka Shobo Da Clown 
WCA Director of Clown Ministry 
shobodaclown@yahoo.com

AM I THE ONLY ONE??
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where you want to be in 6 months. An eye can’t 
do what a foot can do, and an ear can’t do what a 
hand can do. We all have a part of this fun- fi lled 
world of creating laughter to all. It defi nitely 
takes time and commitment to be the best you 
can. Remember, God has placed you right where 
you should be, so why not be the best you can be. 
There is plenty of room in the world of clowning 
to be you.

Yes, sometimes we get tied up with labels and 
rules, especially during conventions and com-
petitions. That all is needed; otherwise it would 
be just chaos and free-for-all, but I’m in agree-
ment with Mr. Rainbow, Dave Bartlett, of just be-
ing you. You don’t need to have the best makeup, 
best outfi t, best one liner to be a funny clown. 
Sometimes striving to obtain these hinders your 
clowning. Practice, review, chat it over with oth-
ers, read articles, review videos and practice 
some more. This can only help you become the 
best “You” you can be. 

Bump a nose, g
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I enjoyed my recent visit with Thelma O’Neill, 
“Sweet Mimi the Clown” After retiring as a 
school psychologist seven years ago she de-

cided she was ready for some fun and started clown-
ing around at birthday parties. During the time her 
mother was in a nursing home she became familiar 
with the staff and activity director. She noticed how 
lonely so many residents were, how some had no 

visitors, sat with their head hanging and often never 
spoke. Once she became a clown, during Christmas 
she decided she might give entertaining in a nursing 
home a try. She sent out flyers along with a personal 
note. The activity director, where her mother had 
been, recognized her name and hired her to enter-
tain the residents for the holiday. It wasn’t until she 
attended a Mooseburger’s camp that she discovered 
she was in fact, a “Caring Clown.” That Christmas 
she stumbled into it and has been clowning regu-
larly at the nursing home ever since. “Mimi’s defini-
tion of a caring clown is “trying to bring happiness 
into someone’s life who’s having trouble finding it” 
When you see someone raise their head, open their 
eyes and begin to sing, while strumming your yuke – 
you know you’ve made a difference” says Mimi. She 
ends every show the same way singing The Beetles 
Song, “I Wanna Hold Your Hand”

So, then Covid-19 created an epidemic, stopping all 
hand-holding and leaving nursing home residents 
even more lonely and secluded than ever. It also 
brought all clowning to a screeching halt …except 
for Mimi!

Having built a good relationship with the activity 
director over the years and showing time and time 
again how a caring clown does make a positive dif-
ference, Mimi and her activity director came up 

THE CARING CLOWN  
CONNECTION

— Kathy & “Piccolo
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with a plan. Ever since March 2020, the activity di-
rector calls her twice a week at 1:30, just when lunch 
is over. She chooses a few residents and Mimi face 
times them one-on-one for a private visit and a little 
light hearted laughter. The director gives Mimi a 
short history of the person and some general infor-
mation so the visit can be personal. The residents 
love it and so does she. Mimi is also in isolation, like 
the rest of us, and looks forward to brightening oth-
ers day. It gives her something to look forward and 
the satisfaction that she is still making a diff erence.

Mimi’s advice to other clowns missing their calling 
during this time – Visit with an activity director at 
one of your nursing homes or rehabilitation centers. 
Most have an I Pad and could be more than happy to 
help you visit with those in need of a friendly voice 
and some warm laughter. Give her a call and she’ll 
be happy to share.

My advice, if you want to try some “caring clowning” 
when things get better, begin by going to a nursing 
home as a person and meeting the activity director. 
See if you can visit those with no family or visitors 
on a regular basis, as a person. Aft er they are famil-
iar with you and you get to know them, share your 
love of clowning and that you’d like to entertain on 
an upcoming holiday.

If anyone has any questions or anything they’d like 
to share about caring clowning, just contact me at 
kpiccolo28@juno.com

Laugh Oft en-Live Well!!

Kathy & “Piccolo”  d
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than what I will discuss next but 
the advantage for some people is 
they like the price and portabil-
ity. Personally, I always have one 
of these in my kit in case of emer-
gencies which I have had. I have 
had my floor model break, left it 
at home more than once, and ac-
tually had one stolen from a gig. 
Also shown is a model you can 
use with 160’s. Those are those 
tiny animal balloons. 

I started twisting balloons 
back in 1984. That was 
a long time ago and the 

company I worked for required 
us as birthday party performers 
to blow the balloons by mouth. 
Back then, animal balloons were 
just that. Just a one balloon dog, 
giraffe, mouse etc. Blowing 20 
or so each party was not too big 
a problem but even at 18 years 
old, I would leave the party quite 
tired. I knew it was because 
of all the blowing I was doing. 
Fast forward about 8 years and 
after being on the road doing 
circus clowning, I started doing 
birthday parties again and also 
animal balloons. Except now 
animals had turned into 2 to 3 
balloon sculptures, and thank 
goodness, most people I knew 
used some sort of pump. Nowa-
days, I feel it is much more po-
litically correct so to speak, NOT 
to put something in your mouth 
and then hand it to a child. From 

a germ standpoint and also be-
cause we are constantly telling 
children not to put balloons in 
their mouths.

This article is about the vari-
ous pumps I have tried over the 
years and is in no way an en-
dorsement (as in I am not being 
paid by any company, ha-ha) nor 
is it an end all be all, as there are 
so many pumps out there I have 
NOT tried. On the contrary, this 
review is limited at best, but it 
gives people who may be start-
ing out or someone who has 
never tried more than one style 
some ideas.

The most basic and least expen-
sive is the simple hand pump. I 
personally like the style shown 
in the photo (average price is 
about $7-$10) but I have also 
been able to survive with a Dol-
lar Tree model. These pumps 
require about 7 pumps to blow 
a 260 so you are working harder 

TO PUMP OR NOT TO PUMP, 
(AND WHICH ONE), THAT 
IS THE QUESTION!” 

— Nicole Portwood 
NE Regional Director
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Next up is the floor model style. 
My first-floor model was the 
Pumpo which is shown here but 
not even sold anymore as far as 
I know. It was a cardboard tube 
which always had to be oiled 
with some funny lubricant that 
came with it. I had a couple of 
these but grew tired of the noz-
zles breaking (they eventually 
came out with a screw off one) 
but then I found another model I 
liked better which I will discuss 
next. Pumpos were about $150. 
All floor models can blow a 260 
in one giant push down pump. 
Nice! This style was not too easy 
to carry as it had no strap or han-
dle around it at all. I would say it 
weighed maybe 5-7 pounds.

I was then introduced to a Mini 
Mac Lite which was indeed light 
weight, had a carrying strap and 
seemed to be pretty durable and 
well made. It runs about $100 
and weighs about 5 pounds. It 
also blows up 260 balloons in one 
push. This was a winner in my 
book until I was introduced to the 
next model and the one I highly 
recommend for lots of reasons. 
By the way, it comes white, I 
covered it with the balloon cloth  
material.

And the winner of the floor mod-
els in my opinion is... The Fil-
bert! Now if you go to the website 
it does claim to be the best in the 
world and I don’t know about 
that, but I sure do like it. It is SU-
PER light, only costs $100, has a 

great handle for easy portability 
and BEST of all is it comes in a 
gajillion colors!!! You can make it 
any color you want starting from 
the base and going all the way 
up to the top! I can’t even recall 
all the colors you can choose! 
Totally fun and cool! I will say 
that although it is light, and it 
seems durable, I recently had a 
crack occur on the side of mine 
and not sure how that happened, 
but I was losing air when I would 
pump. I was able to put tape over 
it and it seems to be ok. 

Now moving on to more expen-
sive and even easier to pump 
models and that is electric mod-
els. I have only owned a “Balloon 
Buoy” and it is so old the batter-
ies that it came with are long 
dead, but I can say I am not a fan 
of electric models for doing line 
work. They are noisy and mine 
did not hold a charge for more 
than 3 hours and I was doing gigs 
longer than that, so I had to keep 
trying to find an outlet to charge 
it etc. Nope, that did not last long 
with me. Now, if you are a bal-
loon artist and decorator, then of 
course, these are the way to go. A 

great person to ask about electric 
models that I happen to know is 
Kornpop the clown. I believe he 
has several and could be a good 
resource. There are many other 
models than the one shown in 
the photo here, but I have heard 
that the cheaper they are, they 
are not as good. I guess, you get 
what you pay for is the motto of 
the day. Most people I know who 
do use an electric model have 
a hard time pushing down on a 
pump. If that is you, then obvi-
ously you will really want to in-
vest in a good electric pump.

I think that gives you a fairly 
good idea of different styles you 
can ponder but asking other bal-
loon artists who have been doing 
it a long time is always a good 
way to go. We have made all the 
mistakes and done all the trial 
and error. Again, this has just 
been my experience with bal-
loon pumps over the years and 
if you have any other questions, 
please feel free to contact me.

Nicole Portwood
Portwoodjr@comcast.net
413-245-1076  d
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I LOVE A PARADE!
I am so excited! 

Finally the fog is 
lifting and we are 

scheduled for a pa-
rade for St. Patrick’s 
Day! You know, with 
folks lined up cheek 
to cheek on the side 
of the street, kids 
on blankets on the 
curb, grandma and 
grandpa in the fold-
ing chairs under an 
umbrella. Ok, it’s not 
exactly an old fash-
ioned parade. We are 
still dealing with co-
vid and not everyone 
has their shots yet. 
So how are we going 
to do this safely? 
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We have a plan! A reverse parade! The parade is 
going to be standing still, and the people are go-
ing to drive by the units! It is a great way to keep 
everyone safe and we still can have some fun. Ok 
let’s back this parade up! Every year for the past 
43 years (minus last year) my home town has had 
a St. Patrick’s Day parade. Back then the town was 
about 1000 people. Now we have swelled to over 
2000! (Stop laughing you big city folk!) This little 
town draws 6-10 thousand people every year! (de-
pending on the weather report! It is Minnesota af-
ter all.)

Last year we had to cancel our Easter bunny event 
and our town’s Christmas event with Santa. Folks 
were really starting to get depressed. Some of us 
got together and arranged for Santa to ride through 
town on a Fire Truck covered in Christmas lights 
on every city street. It was greatly appreciated but 
not the same as the photo with Santa, fun lunch 
and goodie bag. 

I am a member of the Chamber of Commerce. We 
got together and said we have to have our city cel-
ebration somehow! Surprise! Let’s do a stationary 
parade. As a performer I am very excited about 
this. I know my clown club is too! We will have a 
stationary spot on the parade route. We don’t have 
to worry about keeping up with the flow of the pa-
rade and getting run over by the float behind us. 
We can get creative and have some super fun sight 
gags. I might even drag out my ring curbs and cir-
cus props. Juggling props, banners, and so much 
more! It will be so easy to take turns, have water 
bottles, take a break! I see a group of clowns sitting 
on stools under a sign that says “Irish Setters”.  

Let’s all start thinking outside the box. How can 
we step out and be more creative and safe this 
parade season? The days of walking along the pa-

rade route giving high fives is over for now. Even 
touching elbows messes with the social distanc-
ing rule. Get a hoola hoop and have it be a smile 
catcher! You know like a dream catcher? Have the 
kids throw you their smiles. Bubbles are always a 
hit. You can fill the sky with thousands of bubbles 
and still be at a safe distance. Lots of music! Bring-
ing your own music is even easier than ever! Fill 
the air with sound and have a dance party! You can 
turn your phone into a sound system with a quick 
trip to Best Buy or Amazon. Try a small speaker 
you can add to your phone. 

Flags and streamers add a lot of fun and color. 
Anything big and beautiful. Giant beach balls to 
play catch with other clowns can be super fun. 
Get together with your clown friends and have a 
brain storming session. What props do you have 
from skits you have done? Can you change them 
into a funny sight gag for folks to see as they drive 
by? Remember you get to stay in one spot. The pa-
rade will be passing you by! You might even get 
some folks involved who were left out because 
they couldn’t keep up with a regular parade. Never 
think that what you do as a clown doesn’t matter. 
Bringing a smile to someone’s face, or chuckle 
from their heart is powerful stuff. We have been 
sitting around too long. It’s time to let the parade 
pass us by, (in a good way)!  d

— Tricia Manuel 
“Pricilla Mooseburger”
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— The new WCA president 
Robyn “Pinkie Bee” Bryan 
has been a member of the 

organization since 2011. She met 
the president at the time, Joyce 
Payne, at the Regional Confer-
ence-the South-East Clown Associ-
ation. Joyce encouraged her to run 
for the regional director’s position. 
This began her holding several of-
fices for the World Clown Asso-
ciation- Regional director, Caring 
Clown director, Vice President, and 
President-elect. She’s also served 
as the Historian and President of 
the Southeast Clown Association. 
She has served as Secretary, Pro-
fessor clown, and President of her 
local alley, WCA Alley # 2, Gator 
clowns of Jacksonville. Robin has 
also served as the Clown director 
for the unit at Wolfson’s Children’s 
Hospital. She and her clown part-
ner, Groovy, together have over 
1600 Volunteer hours. 

She has never been shy to take on 
responsibilities. Her most recent 
endeavor to help WCA members 
recover from the shock of the 
cancelled 2020 Jacksonville con-
vention. She was Innovative in 
organizing an unheard-of online 
convention. Our efforts to give 
members something to ease the 
isolation earned her the 2020 Pres-
idential Award, a special recogni-
tion offered by the active Presi-
dent- Andrew Davis. 

cover spotlight

Introduction to the  
New WCA President 
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You may remember in 2015 Robin won the Reno con-
vention ALL AROUND CLOWN. She’s well remem-
bered for her paradeability first place win as a down-
and-out Elsa singing “I let myself go !”or the beautiful 
white face pirate clown that threw a board on the 
ground and said she was tired of walking the plank for 
a second-place character makeup win. She gave an in-
spiring speech on how someone had told her that she 
was too fat to be a good clown. She loves to tell every-
one that no matter how you look you can be anything 
you want to be. She works hard to be a motivator.

She married her clown partner Greg “Groovy” during 
the 2017 Southeast clown conference. She jests that 
as President they couldn’t say no. The theme for that 
conference was- A Clown for EVERY Season. What 
was not included in the conference plans was a hur-
ricane season. Imagine as a bride-to-be she planned 
for that perfect wedding and the perfect convention. 
That all changed when hurricane Irma shifted to be 
a direct hit on the area. The president of WCA at that 
time, Pam Moody was there to witness that wedding. 
Instead she witnessed a decisive President taking 
control and doing what was best for the attendees 
-asking the members to call family and make that 
personal decision whether to stay or go. Along with 
20 other members, the Newlyweds stayed. They put 
on a “what can you do?” conference. Even planned 
and put on a clown stage show for evacuees during 

the storm to keep scared kids distracted. Pam Moody 
awarded Robin the honor of Humanitarian of the 
year for calm under pressure and doing what clowns 
do best -give joy in circumstances where smiling is 
hard. 

She has helped organize Hospitality at WCA con-
ferences. She has volunteered as a judge . In Albu-
querque New Mexico she stepped in and helped to 
run the competitions when the competition director 
had a major work conflict and was unable to attend. 
Watching her take on responsibilities with organiza-
tion skills prompted Pam Moody to ask her to run for 
the presidential position. She felt, along with others, 
that Robin has a level-headed administrative skills to 
help WCA become a better organization. 

Thank you Robin Bryan for accepting the voters 
confidence and becoming the new President of the 
World Clown Association. There is literally big shoes 
to fill.  d
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QUARANTINE CHRISTMAS 
I’ve watched friends in my area making balloon 
yard art and taking other gigs. Yet I continued turn-
ing away gigs. I’ve had all these months to design a 
new show, but the energy wasn’t there. 

Time sped by and the next thing I knew it was No-
vember. Mrs. Claus is one of my favorite characters. 
My husband, Michael, and I decided we would do all 
virtual for the holidays. We learned about Zoom and 
OBS. We bought lighting and a new computer so we 
could have fun virtual meetings with the children 
(and some adults). We fi gured out our blue screen 
and our green one. It was defi nitely a learning curve 
and Michael fi gured it out by trial and error. We had 
100 virtual visits and all of them were wonderful. I 
found that I love reading to the children. Michael 
would rather tell stories and just chat with everyone. 
He decided to help out our local police department 
and answer letters from the children. He ended up 
writing 400 letters and Philadelphia channel 6 got in 
touch with us. We were on the Philadelphia ABC af-
fi liate’s news. I reached out to a library and we had 
a Zoom meeting with several children. And we read 
Michael’s self-published book “The Elves Indoors - 
A Quarantine Christmas Tale” in character as Kris 
and Holly.

As much as I loved the interaction between us and 
the children, it wasn’t the same as when I go into a 

Normally, I would dedicate this article 
to my community of performers. How-
ever, being in isolation, I got through 

in part knowing that my community experienced 
similar to what I did: no live performances and still 
fi nding the means to entertain. So, I will share my 
experience during the pandemic. 

The prior year and the early part of 2020 were amaz-
ing. And then the pandemic hit, and all my gigs were 
cancelled. Sure, I was contacted off  and on for birth-
day parties, but I felt that during this time that it was 
in everybody’s better interest to refrain from taking 
any gigs. I refunded deposits and rescheduled festi-
vals for 2021. The months dragged on and I started 
to feel like I’ve been losing some of my creativity. 
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family’s home or into a school. I 
miss the live interaction. Mrs. Hol-
ly Claus has a few favorite books 
in addition to “The Elves Indoors.” 
Sometimes, I read “What Does 
Mrs. Claus Do?’ By Kate Whar-
ton. I love the story. It’s silly and it 
shows Mrs. Claus doing so much 
more than just baking cookies. I 
also like “The Longest Christmas 
List Ever” by Gregg & Evan Spiri-

dellis. I use this one with younger 
children. 

I love my props. I have several 
magic tricks I use when I talk 
about the North Pole. I tell the 
children that I asked the elves 
for a magic set for my birthday. 
Then I try to do magic, but the 
elves are always playing tricks 
on me. The children have to help 
me out. One of my favorite magic 
books is “Twas the Night Before 
Christmas, a Magical Presenta-
tion.” Santa Larry Talbert made 
the book. I explain to the children 
that the elves gave me this book, 
but there is nothing inside - the 
children must write the story. I 
hand my magic pen to one of my 
helpers and tell them they need to 
be the author and help me write 
the story. Then I ask another help-
er if they can be the illustrator 
and fill the pages with pictures. A 
few other props I use are Spangle 
the Clown’s reindeer cards, the 
magic wand with the snowball on 
top, and my magic snowball. At 
the end of my program I dress the 
children up in pre-made balloons 
and we sing Christmas songs. My 
program lasts about 45 minutes 
and I’ve taken it to schools, librar-
ies and home visits. 

Christmas has come and gone. 
We learned a lot about virtual 
calls. We are planning on putting 
together some Zoom programs 
for the same library we reached 
out to before. They are very inter-
ested in more virtual programs 
and plan on booking us this sum-
mer (hopefully live). Some of the 
charities we worked with have 
already booked us for next year’s 
virtual programs and I’m looking 
forward to that. I’m trying to fig-
ure out how to put together some 
virtual clown shows, our studio 
just doesn’t have the room. I am 
thinking more along the lines of 
something with my puppets. 

It’s been a long year. I know we 
are all excited about 2021 and 
the opportunities it will bring. I 
just booked a Christmas in July 
birthday party this morning. Life 
is coming back around and it’s ex-
citing to look towards the future. I 
have started planning my library 
program for this summer. This 
year’s theme is animals and sto-
ries. The slogan: Tails and Tales. 

I have a new backdrop and a new 
sound system that I’m excited 
to use. This year feels like start-
ing over, but exciting times are  
coming.   d

— Renate Sheinbaum

American Mid Atlantic Director
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BRING ON THE HECKLERS!
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Everyone who performs has had to, at one 
time or another, put up with hecklers. What 
is a heckler? I think everyone knows but 

just to remind you, it is “any person who interrupts 
a performer or public speaker with derisive or ag-
gressive comments or abuse.” (Definition from Ox-
ford Languages)

Now, who appreciates such a person? ME! You see, 
I WAS that person so many years ago. I remember 
it like it was yesterday. I thought I was a complete 
know it all, a teenager who imagined being able to 
embarrass the street magician at our local amuse-
ment park. I responded the typical way most peo-
ple do when they “think” they know how a trick is 
done…”I know how you did that!” Well, he respond-
ed with a very disgusted demeanor and rudely 
walked off. I say that because I felt as I looked back 
at that incident, especially after I started perform-
ing magic, that he did not know how to handle an 
audience. I can’t imagine he had never heard that 
before. I hear it almost every show! It is not polite, 
but it is a given that kids, especially from age 8-12, 
WILL be present and be all too willing to let you 
know that you are doing stupid magic that every-
one can figure out. Or can they?

Ah! That is where you have to have one up on those 
little kiddos in your audience. Before you even be-
gin to be ready for a heckler’s comments be sure 
you have chosen appropriate magic for the age of 
the children who will be present at the event. I per-
form for mostly 3-7 year olds so consequently the 
magic is pretty simple and yes, easy to figure out. 
When I am invited to perform for a young child and 
there happens to be older kids in the audience, I 
premise right away the fact that they’re going to be 
seeing some fun magic especially chosen for our 

very special BIRTHDAY child! I go on to explain 
that much of the magic may seem a little silly to 
them but if they are patient, I will be sure to in-
clude trickier tricks toward the end of the show. 
Now, it just seems to me that my trickier tricks are a 
little involved and sometimes I lose the young ones 
so simply making sure I include a little something 
for everyone seems to be the ticket for the whole 
group, including the parents. After all, they LOVE 
to hear that I am concentrating on their special 
little one first. 

Now, haven’t I ever done shows where everyone 
is older? Yes, but then I do bring some of my “got-
cha” magic tricks. Those are where you absolutely 
want and wait for them to start yelling at you. Re-
cently I started ending my show with the rubber 
ketchup bottle. Of course no one knows it is rub-
ber and when you keep saying you are making it 
disappear and you simply turn it upside down in a 
brown paper bag, the kids are howling that you are 
just holding it. When I say, “You really don’t think 
this is a good magic trick? Well, neither do I!” and 
then I crinkle up the bag, bottle and all. That one 
is a WINNER! The adults too freak out and wonder 
where the heck the bottle went. Another one that 
gets them a little frustrated is Stratosphere. This is 
the one where the red ball keeps ending up in the 
wrong place so you take it out, it then disappears, 
and ultimately ends up back where it started. For 
the finale you are able to put it back where it was 
originally which is really mind boggling. There is 
also the change bag where you are able to make all 
kinds of things appear and disappear and most kids 
will not catch on that there are two sides. You are 
also able to then show it unzipped and completely 
empty. One of my all-time favorites is Dots Impos-
sible and this trick is where you continue to get 
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multiplying dots and no one ever yells the right 
amount. The big reveal at the end is you end up 
with a whole card full of dots and no one ever sees 
that coming. That is my husband’s favorite trick 
I do and he has seen it a thousand times. And fi-
nally, one more noteworthy one while doing table 
magic, hands down, it would be cups and balls. 
The kids always think there are magnets, or that 
the ball is going through the cup so when I do the 
imaginary ball at the end and it is under the cup, 
oh boy, that’s the big payoff. 

So I recommend you do tricks that they are proved 
wrong. That usually helps them not to continue to 
“out” you. In other words, they get embarrassed 
when they are wrong. If they are persistent in be-
ing fresh and I know I got a Dennis the Menace on 
my hands, I strike a deal with them. I say, ‘Look, 
I love that you are a really bright person, and that 
you realize that magic is an illusion, and that you 
think you are pretty savvy at guessing at how some 
of them are done. How about if you are polite and 
quiet during the show, and you don’t shout things 
out, I will let the birthday child choose a trick and 
the end of the show that he would like to know how 
it was done and then I will teach it to all of you.” If 
it is not a birthday party, I let that particular child 
choose a trick at the end. I do, however, try to get 
him to guess how it is done. Most of the time, they 
are wrong. Now, I know what you are thinking…
”A magician NEVER reveals his magic”. Well, I am 
not a magician, I am a clown, and this clown is 
AWFUL at keeping secrets. Besides, I have come 
to realize that TEACHING magic to kids after per-
forming a show is one sure way to get them VERY 
excited about wanting to learn magic. Are you see-
ing what I am seeing? Future magicians people! 
Future potential clowns! 

This theory of performing has worked so well for 
me over the years I use it most often when doing 
walk-about. I present a really cool card trick and 
then say, how do you think I did that? I make them 
think and think and think and many times they DO 
figure it out. That is called utilizing some STEM 
(Science Technology Engineering and Math) I ex-
plain to the kids that many magic tricks are simply 
“engineered” in such a way to produce the illu-
sion. Once their little brains start the wheels turn-
ing, bam! They figure out the magic trick. They all 
of a sudden don’t look at you like, “stupid clown, 
I know how you did that” to “wow, that was a re-
ally cool trick she showed me”. And it gets better, 
I then GIVE them the trick. I particularly like card 
tricks because I make many of my own and they 
are very easy to purchase and give away. 

You will have fans for life performing magic this 
way and do away with any heckling that might dis-
courage you, ruin a show, or let a youngster think 
they got one over on you! Good Luck and let me 
know how it goes the next time you deal with a 
heckler this way!

Nicole Portwood
portwoodjr@comcast.net
413-245-1076 d

education & information
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NE Regional Director
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Application
Be sure you do not 
put your clown 
white make-up on 
too thick. Wheth-
er you apply your 
make-up with 
your fi ngers, foam 
wedge or sponge, 
or a brush, I rec-
ommend you pat 
the makeup fi rmly 
into your pores in 
your troublesome 
areas. This provides an even fi nish as well.

Setting with Powder
Powder as soon as possible! The warmth of your 
skin will start to break down the grease, so getting 
it set right away is important.

Cracks and creases need to be smoothed out right 
before you powder. If you powder in a crack or 

As clowns we love to hear “You crack me 
up!”

But we don’t like to see our makeup crack-
ing up. This is a common complaint from clowns 
about their makeup: “HELP! My white make-up is 
cracking! What can I do??”

There isn’t a one-size-fi ts-all answer. Here are some 
important things to consider: choice of grease-
paint, skin prep, application, and powdering.

First thing’s fi rst: Use high quality greasepaint 
make-up. I recommend Mehron, Ben Nye, Krylon, 
Jim Howle, and ProFace (if you have any ProFace 
greasepaint left , as the McBrydes are no longer 
making this make-up. But they are STILL MAKING 
PROKNOWSES!!! Don’t panic!)

Let’s go through the possible reasons your make-up 
is cracking.

You have deep creases in your face.

The sad truth is if you have deep lines in your face, 
your make-up will eventually crack. The deeper the 
line the sooner it will crack. Some imperfections 
we will just need to live with.

The good news is you can make them less notice-
able with some simple steps:

Skin Preparation
Wipe your face down with alcohol on a cotton ball 
or pad. This cleans off  any excess skin oils. It also 
tightens up your pores.

If you have an excessively sweaty face you need to 
use a sealer made for facial skin. Skin Prep Pro by 
Mehron works great for sealing your pores.  The 
sweat coming out of your pores will break down 
your make-up and cracks will show more quickly.

I’M CRACKING UP
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crease, it is permanent. Fill your cheeks with air and 
pat out the creases with your fi nger or sponge. Push 
your tongue against your cheek to help give a fi rm 
surface to pat.

Prime your powder puff  or sock with plenty of pow-
der! Powder the white on your makeup fi rst or as 
soon as you are doing any blending with other col-
ors. You can even powder problem areas (like eye-
lids and corners of mouth) while leaving the rest of 
your make-up wet if you use a powder puff  instead 
of a sock. Use one puff  for your white and one for 
your colors to be safe and avoid color transfer.

Be sure to powder in 
all the troublesome 
areas carefully. I have 
trouble in my eye 
sockets  and under my 
chin! I fold a powder 
puff  in half in order to 
get the powder where 
it needs to go. Stretch 
out your neck by tilt-
ing your head back.

Touch your face light-
ly to fi nd all those 
sticky spots. But it was 

dry just a second ago!!! That’s right, it might have 
felt dry, but as the wet grease make-up absorbs the 
powder it can get sticky again. Use your puff  to press 
the powder into the grease. You cannot powder too 
much. The grease will absorb as much as it can and 
then it stops.

Once done pressing powder into the grease make-
up let it sit on your face for 2 to 5 minutes. Yes, that 
seems like a long time, but the longer it sits, the lon-
ger your makeup will last.

Then brush it off . Use a really, really good powder 
brush! A brush with a lot of soft , fi ne, natural-hair 

bristles will take off  more of the powder without 
smearing your make-up. Try our goat hair powder 
brush. It is the best brush I have ever found.

Test for wet spots again. Repeat the steps above.

Let’s tackle some other makeup questions I get 
asked a lot:

Color Transfer
“What the heck? I 
just put an imprint 
of my red mouth on 
my white cheek!!!!”

Yup, not enough 
powder on your 
puff  or sock. OR too 
much wet make-up 
on your face.

Make sure your puff  
or sock is primed 
with enough loose 
powder to do the 
job. Colors like red and black cause the most prob-
lems. Load up your puff  with powder. Carefully 
press onto your face. DO NOT RUB!

Take a look. Is there make-up on your puff ? Add 
more powder. Repeat. Let that powder sit on wet ar-
eas for 5 minutes before you brush off  the powder. 
Be gentle until you are sure all is dry.

Powdery Haze
Let’s talk seriously about the biggest myth in clown 
makeup: spritzing with water. THIS DOES NOT SET 
YOUR MAKE-UP! Water can NOT set grease. Oh yes, 
It can take the haze away and brighten colors a bit. 
But your face will crack and start to break down 
sooner if you spritz with water. Wet paper towels 
will cause the same problems.

Sorry folks — it’s the truth!
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Instead, you should spritz with 
a fi xative sealer such as Meh-
ron’s Barrier Spray. This clear 
alcohol-based spray takes away 
the haze and locks in with the 
powder to provide a long last-
ing fi nish resisting to cracks 
and graininess. It was designed 
specifi cally for this very pur-
pose! Also, those colors will re-
turn to their regular brightness 
aft er 10 or 15 minutes from the 
warmth of your skin.

How to make a great clown face last all day?

Bring along your powder. You need to keep your 
face dry. A lightly loaded powder puff  will do the 
trick. Keep it in a zip-top baggie in your pocket or 
travel kit. Touch up those problem areas. Easy!

The truth is unless you have a make-up judge look-
ing up your nose, most folks really don’t care about 
a few lines or cracks on your make-up on a hot day. 
They get it! You are just obsessing at a line around 
your mouth or eye. They are looking at the whole 
picture, make-up, wig, costume, shoes and all the 
fun stuff  you are doing!

Give yourself a bit of a break. Do your best and re-
member to have fun. If you are having fun and en-
tertaining your audience, they really aren’t looking 
at the little cracks in your make-up.  d
— Tricia Manuel is “Pri-
cilla Mooseburger”, who has 
been running Mooseburger 
Clown Arts Camp and Pricilla 
Mooseburger Originals since 
1989. More articles, newslet-
ter sign-up, and clown educa-
tion can be found at www.
mooseburger.com.
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We’re here in what feels like a non 
clown world. Are you in a funk? Are 
you wondering when it’s ever going to 

end and it’s got you down? I don’t know about you 
but I’m usually working 5 days a week as a clown. So 
I find myself in a depression not wanting to do any-
thing sit on the couch and wish for a better world. 
So what are you do to get out of the funk? 

I found myself getting really excited after having the 
idea a refurbishing a puppet. I posted the challenge 
to the Facebook forum. And it was actually thera-
peutic to have a clowning project. A member volun-
teered to donate some of his puppets that needed 
love and attention and all you had to do was pay for 
postage. What a fun time I had redoing this crazy 
long headed puppet. I had other friends refurbish 
and contacted me telling me how wonderful it was 
to have a project. So what about you? Is there a long-
lost project you put aside because you were so busy? 
Dig it out! Get those creative juices flowing and do a 
project you’ll thank yourself. 

We have a wonderful person in charge of social 
media– James Kuhn. And he makes Flyers this gets 
posted on our social media. They are a lot of fun. 
The other day he posted that it was National big-
wig day. I saw that and was inspired. I went to my 
Clown Room and dug out my old Marie Antoinette 
wig that hadn’t seen daylight in at least five years. I 
sat down and put on something I haven’t done in a 
long while– white face makeup! Hey beautiful girl 
I have not seen you in a while. Oh I had so much 
fun taking photos of me and my big wig and mak-
ing a little video and posting it to social media. You 
know when I am in Whiteface clown I feel so pretty. 
Whiteface Pinkie bee is the persona that makes me 
forget my troubles and be happy. Putting on the Ritz 

got me out of my funk. So do yourself a favor if it’s 
been awhile put on that grease. Put on smile and be 
happy. Make a video and send it to a friend share 
some Joy. 

I can’t wait to see what the future brings I know it’s 
going to be great and full of clown Joy. The world’s 
going to need us so stay happy.  d

GETTING OUT  
OF THE FUNK

— Robin “Pinkie Bee” 
Bryan, President Elect

People’s Choice in the  
WCA Online Puppet  
Refurbishing Contest.   
“Clown Girl” done by Irene  
“SlugBugZ” Spudic.
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How can you build something out of 
nothing with nothing? Well, you can 
build it with the power of your mind. 

Oooh, I know that intro sounds like it should be in a 
magic magazine or maybe a fantasy novel, but I as-
sure you it is not as mystical as it sounds. I am talking 
about using miming to create a clown performance 
that creates the illusion and feel of something when 
you have nothing to work with. Learning the physi-
cal technique of miming is only half the battle to 
good miming. In fact, I have seen many clown rou-
tines that use this skill performed by clowns with no 
mime training. I found some of these performances 
more entertaining and easier to follow than some of 
the performances I have seen put on by people with 
professional mime training. Mime techniques can 
provide valuable tools for creating the illusion that 
something is there when it is not. But, the physical 
techniques alone are not enough. When I first start-
ed to use miming techniques in performances some-
thing was missing, and I had no idea what it was. 

The problem was I could not see what I was doing. 
I don’t mean I did not have a mirror or a camera to 
record what I was doing. But I could not see the item 
I was creating. 

Let me shift gears to explain it, the other day I was 
trying to draw a picture of a dragon. It was supposed 
to be a gift. The task was quite challenging, in fact, 
on that day, I found the task to be impossible. I have 
been accused of having an overactive imagination 
more than once, but for some reason, I could not 
picture a dragon using my imagination. My mind 
was blank. I found out that it is very hard to find 
photos of real live dragons to work from, and since 
I did not have a pet dragon in my backyard to use as 
a model, I ended up making a cat picture instead. I 

have a cat, I could see the cat, and when the cat was 
tired of modeling I had plenty of cat pictures I could 
look at for reference. The gift will be a cat picture. 
The reason I could not draw the dragon was that I 
could not see it. In the past, I have drawn pictures 
from my imagination and they have worked great, 
but for some reason, I could not see it in my mind’s 
eye. And since I could not see it clearly, I couldn’t 
share it with my audience. In the visual arts, it is al-
most impossible for an artist to create an image of 
something if he or she cannot see it before them or 
in their imagination. 

The same holds true for a performance artist trying 
to create something out of nothing. 

Before you can show an audience a wall, a tug-o-
war match, or that you are drinking from a cup, you 
need to know where the wall is, and where and how 
big the rope or the cup is. You have to see it before 
the audience can see it. When you do this with noth-
ing, the key is using your imagination and pictur-
ing the object in your mind. Not only do you want to 
picture it in your mind you want to project it out into 
your performance space. 

Have you ever been to a little kid’s tea party? Or seen 
small children playing make-believe? They can see 
the cookies on an empty plate, and they can taste 
the liquid in the empty cup. I have spent many years 
working with children, and I have had the privilege 
and honor of being invited to tea parties and din-
ners hosted by 3-year-olds to 8-year-olds and older. 
Sometimes I joined the tea parties and sometimes I 
just watched from a distance. Some of these parties 
had imaginary food and drink and used plastic toys 
like cups and saucers and other props. At some of 
the parties, everything at the party and over half the 

HOW TO BUILD 
INVISIBLE PROPS
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guests were imaginary. The secret to the party was 
not the toys we did or did not have, but our imagina-
tions. My teacup was a short wide mouth teacup of 
fine porcelain, a gold ring around the lip, and a small 
chip across from the dainty handle that felt just a 
little too small for my fingers. Painted on the side 
of my cup was a pattern of red roses. I believe the 
lovely young lady across from me drank from a light 
pink princess teacup with dark pink roses painted 
on the side. Of course, every tea party was different 
and sometimes I used my imaginary teacup, and 
sometimes I used their imaginary teacups. Some-
times we drank tea and sometimes milk, lemonade, 
or coffee. The miming at a few of those parties was 
almost on par with some professional mime perfor-
mances I have seen. Not because of technology but 
because the host had a strong imagination and he 
or she could place their imaginary items in a space 
and pick them up again. They did not imagine some 
random generic item but specific items that were 
real in their imaginary world and handled it accord-
ingly. Children often play using their imaginations, 
especially small children. The more real the world 
was to those creating that world the easier it was for 
those watching the children play to see the things 
they were pretending.

Most people when they are children find it easy to 
use their imagination. I remember as a child play-
ing with my mom’s leather pocketbook, it had a 
leather strap around it that kept it closed. I remem-
ber attaching a ballpoint pen through the straps 
on either side of the pocketbook and pretending it 
was a spaceship. It was one of my favorite toys to 

play with while waiting at places like the doctor’s 
office or the dentist. When I was little I was always 
using my imagination like that, but the older I got 
the more I wanted the things I was playing with to 
look like the actual object I was pretending it was. 
I would save my money and buy toy rocket ships 
made of sleek plastic instead of fuzzy suede leather 
pocketbooks. I became a clown after I had grown up 
and become an adult. So I was a little rusty on using 
my imagination. But the more I clowned, the more 
practice my imagination has gotten, and now my 
imagination during performances is almost as good 
as it was when I was a child. So here are my tips for 
creating something out of nothing whether you are 
using mime techniques or not. 

1. Before the audience can see it, you have to see it.

2. Picture a specific item that has a definite size, and 
shape, and recognizable features. (remember my 
teacup?)

3. Those features should remain constant through-
out the performance unless acted on by a force dur-
ing the performance. For example, if you mime cut-
ting something in half after it has been cut it must 
be handled as if it is smaller than when you cut it. 
The cut item must also have definite unchanging 
size, shape, and features. 

4. When placing an object in a space whether it is a 
wall, a cup, a hat, etc. Use landmarks in your per-
formance space to find them again. They can be 
something in the room or you can place tape on the 
floor before the performance to know where some-

— Greg “Cactus Patch” Chalmers
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thing is. For example, if you 
are performing a mime piece 
with a wall in it, you may 
want to put a couple of small 
pieces of tape on the floor to 
mark the edges of the wall so 
you can keep the wall consis-
tent. 

5. Remember the more you 
can do to make the item you 
are pretending to work with 
concrete in your mind and 
the more consistent you are 
in the handling of that object, 
the easier it will be for the au-
dience to see it even if it is not 
there. 

 

If you want to learn more 
about actual mime tech-
niques check out the Jr. Joey 
Newsletter on the World 
Clown Association website. 
We have some entries about 
mime techniques and hope to 
be adding more in the future. 

 g $
It is just about March, and the conventions 

have begun. How many, if any, do you attend? 
As an author and lecturer, I try to attend at 

least six. But of those six, only two are held within 
my home town. That adds up to a lot of travel. So, 
let’s take a look at what’s deductible, and what isn’t.

The first question you need to ask yourself is “why 
did you go?” There are two main reasons why we at-
tend conventions. One is to attend workshops and 
learn new skills, and the second is to just visit with 
old friends, and maybe some new ones. Certainly, 
while accomplishing the first reason you may also 
accomplish the second, but if sole purpose is just to 
accomplish the second reason, your expenses are 
no longer deductible. For the sake of this article, 
and your own satisfaction, I assume you go to con-
ventions to attend workshops/lectures, and learn 
new skills.

TRAVEL
How did you get there? Did your drive? Fly? Some 
other form of transportation? Your travel expenses 
are 100% deductible. If you fly, your airline ticket is 
also 100% deductible, and the same holds true for 
any other form of transportation. If you drive, keep 
track of your mileage. Add that to all your other 
business mileage through the year, and at the end 
of the year, when you file your taxes, you may either 
take your actual expenses or the standard mileage 
deduction.

Keep all your receipts as proof of the expenses you 
incur.

VEHICLE RENTAL
In some instances, you may choose to rent a vehicle 
to get to your convention, or, after flying in, you rent 
a vehicle to get you from the airport to your des-

— Dr. Steven L. Snyder
“The Tax Magician”

slsnyder2@yahoo.com
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tination. Vehicle rental expenses are also 100% 
deductible. You may include any gas you had to 
purchase as part of your rental. Again, you must 
keep all receipts.

FAMILY
Some locations are ideal to bring your family, and 
allow them to vacation while you’re busy with your 
convention activities. Your family expenses are not 
deductible.

In some instances, your spouse may be your work-
ing partner, agent, or advisor. So, why did your 
spouse attend? See above. Is he/she there to learn 
new skills? Or maybe just to control your spending 
in the dealer’s room? Or just to visit with friends? 

DEALER’S ROOM PURCHASES
In most cases, anything you purchase from the 
dealer’s room is a deductible expense either to be 
depreciated or a Section 179 deduction.

Any purchase you make that has a life usage of 
more than one year should be depreciated. How-
ever, there is a provision in the tax code that will 
allow you to expense the entire purchase in the 
year you made such purchase. It’s called Section 
179. There are limits and regulations in regard to 
Section 179. Your tax professional should be able 
to advise you; the tax code regarding Section 179 
is readily available (irs.gov); everything regard-
ing Section 179 deductions is available in my book 
“The Self-Employed Entertainer’s Complete Guide to 
Federal Income Tax” (available at my website www.
thetaxmagician.com).

MEALS
Meals are deductible at 50% of the cost of the meal 
(including tips). Here, again, you need to keep all 
your receipts and note on the back of the receipt 
anyone you ate with.

Understandably, tis can be difficult to remember, 
so I suggest, whenever possible, use your credit or 
debit card as it will provide a receipt for you – or do 
both. Also note what was discussed.

Another method for keeping track of your meals 
is the per diem method. I live in Las Vegas. The 
meals and incidentals rate (M&IE) is $61 per day. 
It is intended to cover the cost of a single days’ 
worth of meals and incidental costs (such as tips 
and parking) based on the average cost for these 
expenses in my area. If you spend less than the $61 
per diem, you can generally keep the remainder.

Every area has a per diem rate. You just need to 
Google the locations per diem rate.

LODGING
Your lodging expenses are 100% deductible, but 
only for those family members attending the con-
vention. For example, say you attend a convention 
in Pigeon Forge, TN. Your spouse and children 
come with you so they can go to Dollywood. Your 
deductible expense is only what you pay for your 
lodging – not theirs.

Once again, we have a per diem rate. The lodging 
per diem rate in Las Vegas is $120.00 and is in-
tended to cover the cost of one night’s lodging at 
a hotel. 

And again, you need to keep your receipts to show 
proof of the expense.

If you spend less that the $120 per night, you can 
generally keep the difference.

If you spend more then $120 per night, record and 
deduct your actual expenses.  g

This article was written by me, Dr. Steven L. Snyder, doing business as (dba) The Tax Magician, for you, the self-em-
ployed entertainer. I welcome your comments, suggestions, and questions. I reserve the right to use your questions 
(your identity is protected) for future articles. Please feel free to contact me by e-mail at slsnyder2@yahoo.com, or call 
me at 702-327-5149. Please put Clowning Around in the subject line of your e-mail.
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File Formats
Please note the following guidelines when preparing your ad 
� les for CLOWNING AROUND magazine. If in doubt, e-mail for 
clari� cation.
▼ PDF is preferred � le format for static ads.
▼ For static ads, also accept EPS, TIFF, � attened PSD, and JPEG 
� les (300 DPI).
General File Prep
▼ Please embed fonts (PDF and EPS) or convert type to outlines.
▼ Send � les at the dimensions at which they are to be repro-
duced (see other page for sizes).
▼ Name � les clearly, indicating company name and issue date.

Preparation of PDF Files
To create your PDF, please use Acrobat Distiller or the Export/Save 
feature in Microsoft Word, InDesign, Photoshop, or Illustrator.

Ad payment to:
Checks payable to World Clown Associaition along 
with completed Insertion Order Form should be sent

WCA - PUBLICATIONS DEPARTMENT
C/O JANET TUCKER
6334 New Hampshire Avenue
Hammond, Indiana 46323

2021 schedule

January 2022 / by 11-01-2021

March 2021/ by 1-01-2021

May 2021 / by 3-01-2021

July 2021 / by 5-01-2021

September 2021 / by 7-01-2021

November 2021/ by 9-01-2021

PUBLICATION / MATERIAL DUE

Please Note:
Cancellations in writing on or before the deadline, no 
cancellations or alterations of space will be accepted 
after the deadline. 

All ads are subject to acceptance by World Clown As-
sociation - Clowning Around Publications Department 
in Hammond, Indiana.

Copy and Space Order Regulations
Publisher reserves the right to reject any advertising. In consideration 
of CLOWNING AROUND’s publishing advertising (or distributing another 
product) for the advertiser, the advertiser and its agency agree to indem-
nify and defend CLOWNING AROUND against any and all claims, losses, 
liabilities, damages and expenses (including attorneys’ fees) arising out of 
CLOWNING AROUND’s printing, publishing, or distributing such advertis-
ing (or another product) and/or arising from third parties access to adver-
tiser’s site and use of advertiser’s products and services. In no event shall 
CLOWNING AROUND be liable for any consequential, incidental or special 
damages, nor shall its liability for any act, error or omission, whether or 
not due to its negligence, exceed the price paid to CLOWNING AROUND for 
the publication or distribution of such materials.

Notice
It is the policy of CLOWNING AROUND to pub-
lish those advertisements which comply with 
its Advertising Specifi cations as stated herein. 
However, it is the responsibility of the advertis-
ers to ensure that they have complied with all le-
gal requirements for the advertisement and sale 
of any copyrighted, registered, trademarked or 
patented products and/or services. Neither the 
editors and publishers of CLOWNING AROUND
nor anyone associated with the World Clown As-
sociation shall be responsible for the violation of 
copyright or patent laws of the United States or 
any other nation by any of the advertisers con-
tained herein.

Inside Cover - Back or Front Color & Full Bleed* $400.00 /issue  $1080.00/3 issues** $2,040.00/6 issues
Outside Back Cover Color & Full Bleed* $375.00/issue  $1013.00/3 issues** $1,913.00/6 issues
Full Page Inside Color / Black & White*  $375.00/issue  $1013.00/3 issues** $1,913.00/6 issues
Two-Thirds Inside Color / Black & White* $300.00/issue  $810.00/3 issues** $1,530.00/6 issues
Half Page Inside Color / Black & White* $225.00/issue  $608.00/3 issues** $1,148.00/6 issues
Quarter Page Inside Color / Black & White* $150.00 /issue $405.00/3 issues** $765.00/6 issues
Eighth Page Inside Color / Black & White* $100.00 /issue $270.00/3 issues** $ 510.00/6 issues
*Due to advances in digital printing, there is no cost di� erence between a Color or Black & White ad. Therefore, if an ad is submitted in Black & White, it will be printed 
as Black & White; for an ad to be printed as Color, it needs to be submitted in Color.

**A 10% discount for advertisements in Clowning Around for 3 consecutive insertions each. A 15% discount for advertisements in Clowning Around for 6 consecu-
tive insertions each. If advertisments are not consecutive, the regular price will be charged. 
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Inside Cover - Back or Front 
8.625” x 11.25” - Full Bleed • 8.5” x 11” - Trimmed

Outside Back Cover
8.625” x 7.625” - Full Bleed • 8.5’” x 7.5” - Trimmed

Full Page Inside - 8.5” x 11” - Full Bleed/Trimmed • 7.5” x 9.5” - Non Bleed
Two-Thirds Inside - 7.5” x 6.1625” - Horizontal • 4.825” x 9.5” - Vertical
Half Page - 7.5” x 4.625” - Horizontal • 3.625” x 9.5” - Vertical
Quarter Page - 7.5” x 2.1875” - Horizontal • 3.625” x 4.625” - Vertical
Eighth Page - 7.5” x 1” - Horizontal • 3.625” x 2.1875” - Vertical

size & Specifi cations

Ad Submission to: Publication Department c/o jb@jellybean-clown.com
or Chelle (Editor/Layout) c/o rstevendesign@gmail.com
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WCA code of conduct
As a member and representative of the World Clown 
Association I commit myself to representing the art of 
clown in a professional manner.

1. I will strive at all times to provide children of all ages 
with fun, respectful, family-friendly entertainment. I will 
create a joyful experience for my audience, not causing 
embarrassment at another’s expense.

2. I will present quality, friendly-looking, professional 
makeup and costuming and will maintain my clown 
character while in public view. 

3. I will refrain from drinking or using any alcohol, to-
bacco products or drugs prior to or during performance 
or at anytime while in clown costume.

4. I will act appropriately and with respect towards each 
member of my audience and other performers. I will be 

courteous, not interfering with other acts, events, spec-
tators or individuals.

5. I will remove makeup and costume aft er performance 
(when possible) to avoid any negative incidents which 
may be detrimental to the good name of clowning.

6. I will strive to understand and fulfi ll the expectations 
of event and program directors with a positive attitude.

7. I will continue to learn and become the best clown I 
can be. 

8. I will promote clowning as family entertainment and 
respectfully oppose any use of the clown image in evil, 
violent or destructive ways. 

9. I will gladly share my skills, knowledge and experi-
ence with fellow clowns in an eff ort to encourage and 
support a positive and united approach to the art. 

past presidents
Sal Scalia 1983–1984  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . “Creating Laughter, Forever Aft er”
Jack Anderson 1984–1985. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . “Creating Laughter, Forever Aft er”
Joel Barez 1985–1986 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . “Creating Laughter, Forever Aft er”
Jim Roberts 1986–1987 . . . . . . . . . . . . . . . . . . . . . . omnijim@bbtel.com, 270-765-4739, 104 Lakeview Dr., Elizabethtown, KY 42701
Rich Snowberg 1987–1988  . . . . . . . . . . . . . clowncamp@me.com, 608-796-1546, 14 Copeland Ave. Suite 101, LaCrosse, WI 54603
Kenneth Gillespie 1988–1989 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .113 SE 6th St., Minot, ND 58701
Barry DeChant 1989–1990 . . . . . . . . . . . . . . . . . . . . . . . . . .Bonzkari@aol.com, 941-351-6572, 4215 64th St. East, Sarasota, FL 34243
Janet Tucker 1990–1991  . . . . . . . jb@jellybean-clown.com, 219-845-9019, 6334 New Hampshire Ave., Hammond, IN 46323-1950
Ann Lieske 1991–1992  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7911 Sauterne Dr., Rancho Cucamonga, CA 91730-2412
Lee Mullally 1992–1993 . . . . . . . . . . . . . . . . . . . . . . . . . . . . lmullallyWCA@gmail.com, 1817 SW 76th Ter., Gainesville, FL 32607-3417
Mary Beth Martin 1993–1994  . . . . .Pokumhome@verizon.net, 512-864-2401, 117 Ridgewood Cove, Georgetown, TX 78628-4336
Bill Lozon 1994–1995 . . . . . . . . . . . . . . . . . . . . billlozon@yahoo.com, 585-703-0317, 8 Sweet Jasmine Court, Columbia, SC 292290
Carol Jackson 1995–1996 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . “Creating Laughter, Forever Aft er”
James Gorgans 1996–1997 . . . . . . . . . . . . . . . . . . jgorgans@webkraft .net, 352-528-6167, 18721 NW 149th Ave., Williston, FL 32696
Myron Jackson 1997–1998  . . . . . . . . . . . . . . twitch@burgoyne.com, 801-967-0075, 4812 Mandan Ave., West Valley City, UT 84120
Chuck West 1998–1999  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . “Creating Laughter, Forever Aft er”
Arlene Feen 1999–2000  . . . . . . . . . . . . . . . . . . . . jroxx@Bellsouth.net, 954-464-5013, 640 SE 13 St. Apt. 106, Dania Beach, FL 33004
Jim Roberts 2000–2001 . . . . . . . . . . . . . . . . . . . . . . omnijim@bbtel.com, 270-765-4739, 104 Lakeview Dr., Elizabethtown, KY 42701
Julie Jahn 2001–2002 . . . . . . . . . . . . . . urblessed@carolina.rr.com, 704-560-9202, 206 Clearbrook Rd., Matthews, NC 28105-5706
Rich Snowberg 2002–2003  . . . . . . . . .snowberg.rich@uwlax.edu, 608-785-8053, 14 Copeland Ave. Suite 101, LaCrosse, WI 54603
Arthur Pedlar 2003–2004 . . . . . . vercoe@onetel.com, 01704-577514, 20 Delamere Rd., Southport, Merseyside, England PR8 2RD
Earl Temkin 2004–2005  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . “Creating Laughter, Forever Aft er”
Mary Bennett 2005–2006 . . . . . . . . . . . . . . . . . mmaryben@aol.com, 352-338-2824, 102 SE 45th Street, Gainesville, FL 32641-7693
Phyllis Bentley 2006–2007  . . . . . . . . . . . . . . . . . . . . . . . . daisylcb@aol.com, 281-381-4801, 233 CR 244, Nacogdoches, Texas 75961
Ronald Cross 2007–2008 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . “Creating Laughter, Forever Aft er”
Rick Zaborac 2008–2009  . . . . . . . . . . . . . . . . . . . . .rzaborac@gmail.com, 309-693-2707, 10223 N. Spring Ln., Peoria, IL 61615-1347
Rich Snowberg 2009–2010  . . . . . . . . .snowberg.rich@uwlax.edu, 608-785-8053, 14 Copeland Ave. Suite 101, LaCrosse, WI 54603
Aurora Krause 2010–2011 . . . . . . . . . . . . . . bebopclown@hotmail.com, 210-410-0578, 661 Richfi eld Drive, San Antonio, TX 78239
Joyce Payne 2011–2013 . . . . . . . . . . . . . . . . . . . joytclown@att.net, 323-779-5770, 1246 W. 119 Street, Los Angeles, CA 90044-1106
Deanna Hartmier 2013–2015  . . . deedeetheclown@yahoo.ca, 204/781-8882, 207 Edgemont Drive, Winnipeg Manitoba R2J 3H6
Randy Christensen 2015–2017 . . . . . . . wcaclown@earthlink.net, 507/720-6306, 2117 Peregrine Lane, North Mankato, MN 56003
Pam Moody 2017–2019  . . . . . . . . . . . . . . . . . sparkydmfd@msn.com, 515/321-7657, 3108 Brook View Drive, Des Moines, IA 50317

Any Changes?
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make sure 
your contact 

information is 
up to date. 

Contact: 
Business Manager

(800) 336-7922
Outside U.S. 

(219) 487-5317
Fax

(866) 686-7716
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Berrien Springs, MI 49103


